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2019 Nine-month sales report – Media Release 
 

Nine-month revenue exceeds CHF 1bn (+16%) for the first time, as 
the Straumann Group delivers another strong quarter 
 
 Organic1 revenue growth reaches 17% in first nine months and 19% in Q3 
 Double-digit organic expansion throughout 9 months in all regions, led by North America 
 Straumann’s innovative BLX implant range begins to make an impact, winning new 

customers in Europe and the Americas 
 With dynamic growth continuing in the clear-aligner business, the Group secures access 

to high-performance materials by acquiring Bay Materials LLC 
 Executive management transitions proceeding well 
 Group raises outlook for full-year organic revenue growth to mid-teen percentage range 

 

REVENUE BY REGION         
       

(in CHF million) Q3 2019 Q3 2018 9M 2019 9M 2018 
Europe, Middle East & Africa (EMEA) 142.6 122.1 477.5 426.0 

   Change in CHF in % 16.8 14.0 12.1 21.2 

   Change in local currencies in % 21.2 15.2 16.9 16.3 

   Change organic1 in % 13.1 11.9 13.5 13.0 

   % of Group total    41.5 43.1 

        

North America 117.1 93.2 347.5 283.3 

   Change in CHF in % 25.5 29.4 22.6 28.0 

   Change in local currencies in % 24.0 29.0 20.1 29.8 

   Change organic1 in % 23.5 19.5 19.9 18.6 

   % of Group total    30.2 28.6 

        

Asia / Pacific 76.2 61.3 223.4 186.2 

   Change in CHF in % 24.4 34.2 20.0 34.3 

   Change in local currencies in % 24.5 35.3 21.2 32.3 

   Change organic1 in % 23.4 33.1 20.4 30.2 

   % of Group total    19.4 18.8 

        

Latin America 35.2 30.9 102.7 93.4 

   Change in CHF in % 14.0 -6.4 10.0 3.8 

   Change in local currencies in % 17.7 13.6 18.2 18.5 

   Change organic1 in % 17.3 13.0 18.1 18.1 

   % of Group total    8.9 9.4 

        

GROUP 371.1 307.5 1'151.1 989.0 

   Change in CHF in % 20.7 19.3 16.4 23.4 

   Change in local currencies in % 22.4 22.6 18.8 23.0 

   Change organic1 in % 18.7 18.1 17.1 18.0 

 

                                                 
1 Excluding the effects of currencies and acquisitions (mainly Anthogyr, T-Plus and Zinedent in 2019, and ClearCorrect, Dental 
Wings and BatiGroup in 2018)  
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Basel, 29 October 2019: In the first nine months of 2019, the Straumann Group posted net 
revenue of CHF 1.15 billion, representing an increase of 16% over the prior-year period. 
Organic revenue growth reached 17%, driven by double-digit increases across all regions. The 
effect of acquisitions amounted to 1.5%-points due mainly to Anthogyr, T-Plus and Zinedent. 
In Q3, organic growth rose to 19%, with the largest contributions coming from North America 
and EMEA. Despite continuing unfavorable exchange rates, the pronounced negative currency 
effect seen in the first half eased in Q3. 
 
Marco Gadola, Chief Executive Officer, commented: “Successful product launches, our fast- 
growing clear-aligner business, the international rollout of our value brands, and supply 
agreements with large dental chains all contributed to our continuing strong growth. A major 
highlight in Q3 was the launch of our innovative Straumann BLX implant system in North 
America. This next-generation implant, together with Neodent GM and Anthogyr Axiom PX, 
gives us full access to the fully-tapered implant segment and positions us to become a leading 
global provider of immediacy solutions. Based on our continuing strong results and roll-out 
program in Q4, we are lifting our outlook for full-year organic revenue growth to the mid-teen 
percentage range”. 
 
BUSINESS PERFORMANCE 
 
Implants and restoratives continued to be the largest source of growth, driven by Straumann 
BLT and lifted by BLX, which is now entering full market releases in most key markets, with 
the exception of China, Japan, Russia and Turkey. By virtue of its excellent handling 
characteristics and prosthetic range, BLX has drawn hundreds of new customers to Straumann 
over the past six months, many of whom have also purchased BLT. Lifted by the continuing 
international roll-out of Neodent, Anthogyr and Medentika, the Group’s non-premium implant 
franchise continued to outpace its premium business.  
 
The digital business was driven by the continuing dynamic expansion of clear aligners – 
especially in North America, where the number of new cases started increased by 60%. To 
cater for the global growth, the Group is adding production capacity in the US, Brazil and 
Germany. Digital equipment sales were soft, owing to the impact of the fire at Dental Wings in 
May and supply issues. This and strong interest in new intra-oral scanners and other 
equipment have made it particularly challenging to meet demand.  
 
Biomaterials reported the strongest growth of all segments, reflecting robust sales of bone-
graft and membrane products, the continuing roll-out of the botiss portfolio and new products 
like Straumann XenoGraft, XenoFlex and Emdogain FL. 
 
Becoming the partner of choice in corporate dentistry 
The Group’s ability to offer total solutions at multiple price levels makes it a very attractive 
partner for Dental Service Organizations around the world. In Q3, it won substantial supply 
contracts and is now a preferred provider for the four leading implant clinic networks in Europe 
and North America, which together account for more than 1300 clinics and 400 000 implants 
placed annually.  
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REGIONAL PERFORMANCES 
 
EMEA sustains double-digit growth  
The Group’s largest region, EMEA, achieved nine-month organic growth of 14% and 
contributed 34% of overall revenue growth. With the Euro weakening against the Swiss Franc, 
growth in Swiss francs was trimmed to 12%, bringing revenue to CHF 478 million.  
 
In Q3, organic revenue climbed 13%, fuelled by a solid increase in the region’s largest market, 
Germany. Meanwhile, France, Iberia, Russia, South Africa, Turkey and the Middle East all 
posted double-digit growth. The performance was driven by Straumann BLT, supported by 
Neodent, Anthogyr, Medentika, and the launch of Straumann BLX early in Q2.  
 
North America contributes the lion’s share of growth  
North America reported nine-month organic revenue growth of 20%. Currency tailwind lifted 
the increase to 23%, bringing revenue to CHF 348 million. 
 
In Q3, organic growth rose to 24%, driven by continuing strong demand for Straumann BLT 
and lifted by the full market release of BLX in July. The non-premium implant franchise 
progressed well, driven mainly by Neodent GM, which was launched a year ago.  
 
Asia Pacific boosted by strong growth in China  
APAC achieved another solid performance in the first nine months, with growth of 20% (organic 
and in Swiss Francs), lifting revenue to CHF 223 million. The dynamic pace continued in China, 
helped by digital equipment sales and accelerated growth in the DSO business. Both South 
Korea and Japan posted strong growth in Q3 – the latter benefitting from elevated sales ahead 
of an increase in consumption tax on 1 October 2019. This and the recent severe typhoon, 
which damaged a number of dental practices in Japan, are expected to have an impact on the 
market in Q4.  
 
Latin America posts double-digit growth in a challenging economic environment 
Latin America achieved nine-month organic growth of 18%. Stiff currency headwind reduced 
the increase in Swiss francs by more than 8 percentage points, as revenue reached CHF 103 
million.  
 
At 17%, organic growth in Q3 was slightly softer than in H1, but very good in view of the 
prevailing difficult economic situation in Brazil and Argentina. Mexico, Columbia, Chile and 
Peru all posted very strong growth. The performance was driven by Neodent and Straumann 
implants, including BLX, and boosted by biomaterials. Added lift came from clear aligners, 
which were launched in Brazil earlier in the year. The Group’s new implant and clear-aligner 
production facility for the LATAM markets is near completion and is due to become operational 
in 2020. 
 
Straumann in the spotlight at multiple international congresses 
The Group took advantage of this year’s AAOMS meeting in the US to launch BLX in North 
America. It also devoted its corporate forum at the EAO in Europe to present the growing body 
of clinical experience with BLX to a large global audience online. Other key events included 
the Latin American Osseointegration Congress IN, the Esthetic Days Congress in Germany as 
well as ITI national meetings in India, Italy and South Africa. 
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BUSINESS EXPANSION 
 
Group enters clear-aligner materials business and gains access to state-of-the-art high-
performance thermoplastics 
The Group announced today that it has acquired Bay Materials LLC, a strategically important 
company specializing in the design, development and supply of high-performance 
thermoplastics for orthodontic applications. Based in Fremont, California, Bay Materials was 
founded in 1999 to meet the need for applied polymer research in Silicon Valley. The company 
developed the first advanced aligner material for the market leader in 1999 and today is 
renowned for its Zendura™ brand of thermoformable urethane products and its new Zendura™ 
FLX multilayer thermoplastics. Launched in 2018, the latter offer high stress retention 
properties, excellent visual clarity, stain resistance and low insertion forces, putting them on a 
par with market-leading materials. 
 
Demand for orthodontic thermoplastics is increasing rapidly and is largely covered by a small 
number of providers. Bay Materials supplies materials to aligner manufacturers, distributors, 
dental labs and doctors in the US and internationally. Straumann is committed to supporting 
the company as a leading innovator and reliable partner for the industry. Both Bay Materials 
and the Straumann Group are committed to enhancing patient care through the open 
availability of best-in-class products. 
 
Straumann’s goal is to maintain and expand Bay Materials’ customer base and to establish 
itself as a provider of materials/consumables to the industry. Importantly, through the 
acquisition, the Group gains access to high performance materials for its own aligner 
production. With its long expertise, valuable intellectual property and attractive pipeline, Bay 
Materials will become the Group’s center of excellence for aligner/retainer materials, 
thermoplastics and polymer material development. 
 
Investment in Korean implants 
In July, the Group entered an agreement to acquire a 34% stake in Warantec, an established 
and respected implant brand in South Korea. Warantec addresses the lower value implant 
segment and provides an additional strategic brand for markets where Korean manufacturers 
are increasingly successful. The Group will have exclusive distribution rights outside Korea 
and will use its global network to expand Warantec’s international business. 
 
Joint venture to serve customers in Hong Kong & Macau 
In October, Straumann entered a joint venture with Modern Dental Group to serve the dental 
communities in Hong Kong and Macau. The new jointly held company, Peak Dental Solutions 
Hong Kong Ltd, will offer one of the broadest ranges of replacement, restorative, corrective & 
digital dental solutions both to Straumann Group and Modern Dental customers.  
 
Continuity in leadership  
Rob Woolley, the new Head of North America, has now joined the company, enabling 
Guillaume Daniellot to work further on transitioning into the role of CEO, which he will assume 
on 1 January 2020, when Marco Gadola steps down. Holger Haderer’s transition to the EMB 
effective 1 January 2020 is also progressing as planned. 
 
The Group is pleased to announce the addition of Dr Andreas Meier to the Executive 
Management Board (EMB) also with effect of 1 January 2020. Dr Meier has held the position 
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of General Counsel since joining the company in 2005. Last year he took on additional 
responsibility for Business Development & Licensing. 
 
 
FULL-YEAR OUTLOOK (barring unforeseen circumstances) 
 
As stated in February with the 2018 full-year results, the Group expects the global dental 
implant market to continue growing at about 4-5% in 2019. Based on the nine-month results, 
it is raising its expectation for full-year organic revenue growth from the low-to-mid-teen to the 
mid-teen percentage range. Excluding the impact of currency exchange rates, top-line growth 
and operational leverage should result in core2 EBITDA and EBIT margin improvements, in 
spite of further investments in Sales & Marketing and Research & Development. These 
profitability objectives exclude exceptional effects related to acquisitions as well as the impact 
of adopting IFRS 16 (lease accounting). 
 
 
About Straumann 
The Straumann Group (SIX: STMN) is a global leader in tooth replacement and orthodontic solutions that restore 
smiles and confidence. It unites global and international brands that stand for excellence, innovation and quality in 
replacement, corrective and digital dentistry, including Anthogyr, ClearCorrect, Dental Wings, Neodent, Medentika, 
Straumann and other fully/partly owned companies and partners. In collaboration with leading clinics, institutes and 
universities, the Group researches, develops, manufactures and supplies dental implants, instruments, CADCAM 
prosthetics, biomaterials and digital solutions for use in tooth replacement and restoration or to prevent tooth loss.  
 
Headquartered in Basel, Switzerland, the Group currently employs approx. 7300 people worldwide and its products, 
solutions and services are available in more than 100 countries through a broad network of distribution subsidiaries 
and partners. 

 

 
Straumann Holding AG, Peter Merian-Weg 12, 4002 Basel, Switzerland. 
Phone: +41 (0)61 965 11 11 / Fax: +41 (0)61 965 11 01 
Homepage: www.straumann-group.com 
 
 
Contacts: 

 
Corporate Communications 
Mark Hill: +41 (0)61 965 13 21 
Thomas Konrad: +41 (0)61 965 15 46 
e-mail: corporate.communication@straumann.com 
 
Investor Relations 
Marcel Kellerhals: +41 (0)61 965 17 51 
e-mail: investor.relations@straumann.com 
 
 
Disclaimer 
This release contains certain forward-looking statements that reflect the current views of management. Such 
statements are subject to known and unknown risks, uncertainties and other factors that may cause actual results, 
performance or achievements of the Straumann Group to differ materially from those expressed or implied in this 

                                                 
2 The Group has started to implement the reporting of alternative performance measures (APM) in accordance with the new 
directive of the Swiss Stock Exchange, which facilitates the assessment of the underlying business performance but may differ 
from IFRS reported figures. ‘Core’ excludes one-time M&A effects, exceptional pension-plan items, restructuring expenses, 
amortization and impairment of goodwill and acquisition-related intangible assets. ‘Before-exceptional results’, which were used 
historically, excluded the same non-recurring items but not acquisition-related asset amortizations. 
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release. Straumann is providing the information in this release as of this date and does not undertake any obligation 
to update any statements contained in it as a result of new information, future events or otherwise. 

 
 
Media and analysts’ conference 
Straumann’s 2019 nine-months results conference call will take place at 09:30h Swiss time today. The 
event will be webcast live on the internet (www.straumann-group.com/webcast). The audio webcast of 
the conference call will be available for the next month.  
 
The telephone conference can be accessed at: 
Europe: +41 (0) 58 310 50 09 
UK: +44 (0) 207 107 06 13 
USA: +1 (1) 631 570 56 13 
 
 
UPCOMING CORPORATE / INVESTOR EVENTS 
Details of forthcoming investor relations activities are published on www.straumann-group.com (Investor 
information > Investor calendar). 
 
 

2019 Event Location 

30 October Investor meetings Frankfurt 

06 November ZKB Swiss Equity Conference Zurich 

14 November CS Swiss Equity Mid Cap Conference Zurich 

20 November Swiss Corporate Governance Dialog Zurich 

26 November Investormeeting BEKB Bern 

04 December Berenberg European Conference London 

2020   

18 February Full-year results conference Basel HQ 

07 April 2020 AGM Basel Congress Center 
 
 

#   #   # 



<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /None
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Error
  /CompatibilityLevel 1.4
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /DetectCurves 0.0000
  /ColorConversionStrategy /CMYK
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedOpenType false
  /ParseICCProfilesInComments true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveDICMYKValues true
  /PreserveEPSInfo true
  /PreserveFlatness true
  /PreserveHalftoneInfo false
  /PreserveOPIComments true
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /CropColorImages true
  /ColorImageMinResolution 300
  /ColorImageMinResolutionPolicy /OK
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageMinDownsampleDepth 1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /CropGrayImages true
  /GrayImageMinResolution 300
  /GrayImageMinResolutionPolicy /OK
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageMinDownsampleDepth 2
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /CropMonoImages true
  /MonoImageMinResolution 1200
  /MonoImageMinResolutionPolicy /OK
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /CheckCompliance [
    /None
  ]
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile ()
  /PDFXOutputConditionIdentifier ()
  /PDFXOutputCondition ()
  /PDFXRegistryName ()
  /PDFXTrapped /False

  /CreateJDFFile false
  /Description <<

    /BGR <>
    /CHS <FEFF4f7f75288fd94e9b8bbe5b9a521b5efa7684002000410064006f006200650020005000440046002065876863900275284e8e9ad88d2891cf76845370524d53705237300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c676562535f00521b5efa768400200050004400460020658768633002>
    /CHT <FEFF4f7f752890194e9b8a2d7f6e5efa7acb7684002000410064006f006200650020005000440046002065874ef69069752865bc9ad854c18cea76845370524d5370523786557406300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c4f86958b555f5df25efa7acb76840020005000440046002065874ef63002>
    /CZE <>
    /DAN <>
    /DEU <>
    /ESP <>
    /ETI <>
    /FRA <>
    /GRE <>

    /HRV (Za stvaranje Adobe PDF dokumenata najpogodnijih za visokokvalitetni ispis prije tiskanja koristite ove postavke.  Stvoreni PDF dokumenti mogu se otvoriti Acrobat i Adobe Reader 5.0 i kasnijim verzijama.)
    /HUN <>
    /ITA <>
    /JPN <FEFF9ad854c18cea306a30d730ea30d730ec30b951fa529b7528002000410064006f0062006500200050004400460020658766f8306e4f5c6210306b4f7f75283057307e305930023053306e8a2d5b9a30674f5c62103055308c305f0020005000440046002030d530a130a430eb306f3001004100630072006f0062006100740020304a30883073002000410064006f00620065002000520065006100640065007200200035002e003000204ee5964d3067958b304f30533068304c3067304d307e305930023053306e8a2d5b9a306b306f30d530a930f330c8306e57cb30818fbc307f304c5fc59808306730593002>
    /KOR <FEFFc7740020c124c815c7440020c0acc6a9d558c5ec0020ace0d488c9c80020c2dcd5d80020c778c1c4c5d00020ac00c7a50020c801d569d55c002000410064006f0062006500200050004400460020bb38c11cb97c0020c791c131d569b2c8b2e4002e0020c774b807ac8c0020c791c131b41c00200050004400460020bb38c11cb2940020004100630072006f0062006100740020bc0f002000410064006f00620065002000520065006100640065007200200035002e00300020c774c0c1c5d0c11c0020c5f40020c2180020c788c2b5b2c8b2e4002e>
    /LTH <>
    /LVI <>
    /NLD (Gebruik deze instellingen om Adobe PDF-documenten te maken die zijn geoptimaliseerd voor prepress-afdrukken van hoge kwaliteit. De gemaakte PDF-documenten kunnen worden geopend met Acrobat en Adobe Reader 5.0 en hoger.)
    /NOR <>
    /POL <>
    /PTB <>
    /RUM <>
    /RUS <>
    /SKY <>
    /SLV <>
    /SUO <>
    /SVE <>
    /TUR <>
    /UKR <>
    /ENU (Use these settings to create Adobe PDF documents best suited for high-quality prepress printing.  Created PDF documents can be opened with Acrobat and Adobe Reader 5.0 and later.)
  >>
  /Namespace [
    (Adobe)
    (Common)
    (1.0)
  ]
  /OtherNamespaces [
    <<
      /AsReaderSpreads false
      /CropImagesToFrames true
      /ErrorControl /WarnAndContinue
      /FlattenerIgnoreSpreadOverrides false
      /IncludeGuidesGrids false
      /IncludeNonPrinting false
      /IncludeSlug false
      /Namespace [
        (Adobe)
        (InDesign)
        (4.0)
      ]
      /OmitPlacedBitmaps false
      /OmitPlacedEPS false
      /OmitPlacedPDF false
      /SimulateOverprint /Legacy
    >>
    <<
      /AddBleedMarks false
      /AddColorBars false
      /AddCropMarks false
      /AddPageInfo false
      /AddRegMarks false
      /ConvertColors /ConvertToCMYK
      /DestinationProfileName ()
      /DestinationProfileSelector /DocumentCMYK
      /Downsample16BitImages true
      /FlattenerPreset <<
        /PresetSelector /MediumResolution
      >>
      /FormElements false
      /GenerateStructure false
      /IncludeBookmarks false
      /IncludeHyperlinks false
      /IncludeInteractive false
      /IncludeLayers false
      /IncludeProfiles false
      /MultimediaHandling /UseObjectSettings
      /Namespace [
        (Adobe)
        (CreativeSuite)
        (2.0)
      ]
      /PDFXOutputIntentProfileSelector /DocumentCMYK
      /PreserveEditing true
      /UntaggedCMYKHandling /LeaveUntagged
      /UntaggedRGBHandling /UseDocumentProfile
      /UseDocumentBleed false
    >>
  ]
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice


